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U S I N G  ZO O M



B R E A K O U T  R O O M S

DESCRIBE WHAT YOU DO FOR A 
LIVING…

…IN 2 MINUTES OR LESS.



SCOTT TATE SAM SEABORN

P U T T I N G  S T O R I E S  T O  W O R K®



WEST WING – GALILEO V (3.15 mins) 



SCOTT TATE SAM SEABORN

P U T T I N G  S T O R I E S  T O  W O R K®



S T O R Y T E L L I N G  F O R  L E A D E R S®

A C T I V I T Y  

HOW WOULD YOU 
DESCRIBE SAM 
SEABORN’S VERSION?
TYPE ONE OR TWO WORDS INTO THE CHAT WINDOW



S T O R Y T E L L I N G  F O R  L E A D E R S®

SCOTT TATE

P A R T  1 :  W H Y  S T O R I E S  M A T T E R

S T O R Y T E L L I N G  F O R  L E A D E R S®



S T O R Y T E L L I N G  F O R  L E A D E R S®

A C T I V I T Y  

HOW WOULD YOU 
DESCRIBE SCOTT TATE’S 
VERSION?
TYPE ONE OR TWO WORDS INTO THE CHAT WINDOW



S T O R Y T E L L I N G  F O R  L E A D E R S®

SCOTT TATE

S T O R Y T E L L I N G  F O R  L E A D E R S®



S T O R Y T E L L I N G  F O R  L E A D E R S®

SAM SEABORN

S T O R Y T E L L I N G  F O R  L E A D E R S®



SCOTT TATE

SAM SEABORN



SCOTT TATE



SAM SEABORN



SCOTT TATE SAM SEABORN



SCOTT TATE

SAM SEABORN

P U T T I N G  S T O R I E S  T O  W O R K®

IMPACT

IMPACT

FREQUENCY

FREQUENCY



WE ARE USING ONLY HALF OUR 
CAPABILITIES



SPOTTING
STORIES



T H E  STO RY T E L L I N G  S P EC T R U M



STORIES ARE FACTS
WRAPPED IN CONTEXT
AND DELIVERED WITH 
EMOTION



THE ESSENTIAL DIFFERENCE 
BETWEEN EMOTION AND 
REASON IS THAT REASON LEADS 
TO CONCLUSIONS, WHILE 
EMOTION LEADS TO ACTION.
—NEUROLOGIST DONALD CALNE



S P OT T I N G  STO R I ES



B R E A K O U T  R O O M S  

DESCRIBE A TIME WHEN YOU 
MADE A DIFFERENCE…

…IN 60 SECONDS OR LESS



HAVE A 
POINT



www.anecdote.com/podcasts

ANECDOTALLY
SPEAKING 
PODCAST



COMMUNICATING
STRATEGIES, DECISIONS 
AND CHANGES



PART 3:
ENGAGE AND
INSPIRE
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FRANCISCO D’SOUZA– THE COGNIZANT GROWTH STORY



SCOTT TATE



CLARITY
STORY PATTERN



STEVE JOBS LAUNCHING iCLOUD



THE NEW ICLOUD STRATEGY



SAM SEABORN





In the past …

Then something 
happened …
So now …

In the future …



T H E  C L A R I T Y  STO RY  ST R U C T U R E



WHAT’S YOUR 
ORGANISATION’S 
RESPONSE STORY?





DON’T 
MENTION
THE S-WORD



WHAT CHOICE 
WILL YOU
MAKE?



A C T I V I T Y  

HOW WOULD THIS TYPE 
OF COMMUNICATION 
GO DOWN IN YOUR 
ORGANISATION?

15 MINUTES
DECIDE ON ONE KEY TAKE-AWAY TO SHARE IN PLENARY 



A C T I V I T Y  

WHAT IS YOUR GROUP’S  
KEY TAKEAWAY FROM 
THE DISCUSSION?
TYPE IT INTO THE CHAT WINDOW



THANK YOU
Mark Schenk

www.anecdote.com
Twitter: @markaschenk, @Anecdote
LinkedIn: au.linkedin.com/in/mschenk1


